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11.40-13.00 assoc. prof. Evgeniya V. Tikhonova
co-supervisor for master’s program
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Contacts
assoc. prof. Evgenia M. Kaz, International Coordinator, genyakaz92@gmail.com

prof. Olga P. Nedospasova, academic supervisor, master’s program in International
Management, olgaeconomy@mail.ru

assoc. prof. Evgeniya V. Tikhonova, co-supervisor, master’s program in International
Management (Chinese module), Head of the Department of Chinese, sie@sud.tsu.ru

http://iem.tsu.ru/

iem@mail.tsu.ru
https://vk.com/iemtsu
https://www.instagram.com/iem_tsu/
https://www.facebook.com/iemtsu/
https://vk.com/sie tomsk

We look forward to your active participation!
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